2108002601040003 / 2108001401040002
EXAMINATION FEBRUARY-MARCH 2024
MASTER OF COMMERCE (EXTERNAL) PART - 1
MARKETING - | (MARKETING MANAGEMENT)

[Time: As Per Schedule]

Instructions:
1. Fill up strictly the following details on your answer book
a. Name of the Examination: MASTER OF COMMERCE
(EXTERNAL) PART - I
b. Name of the Subject: MARKETING - | (MARKETING
MANAGEMENT)
c. Subject Code No: 2108002601040003 / 2108001401040002
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Q.1 2sMiosdlu ¥l
Answer in brief:

1. Wlds doildd Gaulesiall USR] UMl
Explain types of products related to income.

2. U3 v+l Bedls Halelul esauid).
State few limitations of marketing concept.

3. wL(es dldlaRel U5[2a1a 3l Ald 1A 52 B2
How does economic environment affect marketing?

4. ¥ls(d ulsUlell dMsSI) Gu),
Write down the stages in adoption process.

5. US0 UL[3QA[191 o1l 515U 3§ HIUE S Hosdl.

Explain any one criteria of successful positioning.

6. SWOT [dsdneL Q) 82
What is SWOT analysis?
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Q.2

Q.3

Q.4

7. 1&Ud Bl YAIR 92 Q) dsldd 82
What is the difference between advertising and publicity?

8. WHlHS dlH 2| B?
What is competitive advantage?

9. SluRlL A s Yl HIE R dseflsell oplarl eatldl.
State the merits of any one direct marketing technique.

10. HI5([2o1Mi QU LQL V21l Q) 87
What is Selling concept of marketing?

SUs{lad) gl21 GUANHL Adldl HIB(32L (s ded) UR [AolddlR «ile qud).

Write a detailed note on Marketing Mix elements used by Companies for
effective marketing.

WYdq|
OR

MR CICERMCR NSRRI ER]
Discuss the different approaches to Marketing.

Positioning il cledll YHosIc). U§UL Positioning «il HIUE Sl UL $3).
Explain the elements of positioning. Discuss the criteria of successful
positioning.

¥{eql
OR

ALES KR ol AReUISIY wosIRedl [Aetiogstefl Ul 5.
Discuss segmentation of consumer market and organisational market.

HI5(oIH Gllgste] (dolddlR ddflsaL dudl,
Write a detailed classification of Product in marketing.

¥{eql
OR

ol U1Ss2 SaduneaH| YINE Udleiall ¥,
Explain the steps involved in New Product Development.
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Q5 GeleWAl UL ALSS [AIetstl Uldle dRlst 530,
Describe the bases of consumer segmentation with examples.

WYql
OR

8 (2A2s HIS(3aL S11Y(eA32lel 9f B2 AHi uIAe declefl YU[ 52,
What is Integrated Marketing Communication? Discuss the elements involved
in it.

Q.6 elluqul (518U A)

Write a note on any two:

a) WHsq (ANl
Competitor's analysis

b) WleHRAY W Ueld.
Sponsorship and Exhibition.

c) Sluse U531 ugduilui g,

Growth in Direct marketing activities
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